The emergence of social media is having a major impact on our personal and professional lives . whether we know about it or not. Some of you reading this may say, ''I don't have any social media accounts and I am fine-it has not affected me!'' While I can understand this sentiment, there is some evidence to suggest that social media may be affecting you anyway. To start with, one needn't look any further than the recent US presidential election to highlight the role of social media, when candidates used Twitter as a means of communicating (sometimes at 3 am!) with the American electorate, while Facebook became a political battleground of friends and family members.
While the emergence of social media is relatively recent, it is part of a major revolution in how we get our information. Facebook was started in 2004 by Mark Zuckerberg and Harvard classmates as a social network for their college, and it quickly expanded to become the most dominant social networking site in the world. Facebook has recently been estimated to have 1.65 billion monthly users worldwide and a market capitalization of $250 billion. 6 A recent Pew Research Center study suggested that two-thirds of Americans are on Facebook and 44% of Americans get their news from Facebook. 3 Well, how does this affect you professionally? While you may not be using Facebook to recruit patients, they most certainly are on Facebook looking for you. In a survey of orthopaedic patients presenting to an academic center, sports medicine patients were found to be the highest users of social media. 2 I learned this quickly myself last year when I opened a professional page on Facebook (to keep my personal Facebook account for friends and family-and I must say this was easy to set up). Though I rarely post or update my page, I have discovered that patients in my area have found me through this site and my own patients have posted (fortunately positive) comments. AJSM has maintained an active Facebook account (www.Facebook.com/AmericanJournalOfSportsMedicine) since May 2011, which at the time of this writing has 14,685 fans. This is currently used as a way to highlight recently published articles.
Twitter was started in 2006 and offered account holders the capability of posting brief comments-limited to 140 characters. This focus on terse postings is enhanced by images and links to other online content or postings. Twitter now has more than 300 million active monthly users. 7 Like Facebook, Twitter is assuming a growing role in medicine. Patients are actively tweeting about their injuries and care. Surgeons caring for young athletes may consider embracing this technology while being mindful of patient confidentiality issues with this public forum. 1 Scientific information is beginning to be shared via Twitter, raising concerns of some for the integrity of the peer-review process. 4 AJSM has maintained a Twitter account (@AJSM_ SportsMed) since November 2012, and as of the time of this writing it has 15,108 followers. We post roughly 15 to 20 tweets per month produced by our editorial board highlighting our published articles. If our readers see something in AJSM that is of particular interest, we encourage you to tweet about it and include our twitter handle. If one of our tweets piques your interest, please retweet and help us spread the word about the superb content in our journal.
In 2012, when I became the Associate Editor for Electronic Media, our initial focus was to expand into audio content with the introduction of our AJSM Podcast Series. We produce 2 podcasts (available on the AJSM website, iTunes, and LibSyn) each month. One is an ''In Depth'' interview with an author of a prominent article, and the other is ''5 in 5''-5 articles in 5 minutes. These are designed to complement the written content, which is still the preferred method of dissemination of the science for which we have come to rely on AJSM. We are proud that the interest in the audio content has grown; in 2015 our podcasts had more than 13,000 downloads. These features are great for commuters or those who like to listen while they exercise. Readers can access all past and present podcasts via a link on the AJSM home page.
As patients and clinicians continue to use the internet to access information, we continue to upgrade our online presence. You may have noticed our recently updated electronic platform, redesigned to help accommodate our increasing traffic. This website is more responsive and shrinks to fit mobile devices, which are more commonly being used to access our content. It will also expand our video capabilities and enhance the ease of sharing our content. In 2015, the AJSM website had more than 8 million visits! We hope our new website will continue to encourage traffic and facilitate interaction. AJSM is a trusted source of sports medicine content, and we need to continue to adapt to meet the needs of our readers.
In order to help expand our electronic media presence and content, we have been fortunate to recruit a highly talented Electronic Media Editorial Board. This group of media-savvy, young orthopaedic sports medicine surgeons have brought their considerable talents to bear on optimizing our current platforms and expanding into interactive modalities to enhance our education and fellowship. Be on the lookout for new ventures that facilitate interaction with our amazing editorial board and authors. I thank them for their work, and I thank Bruce Reider, our Editor-in-Chief, who despite being a ''digital immigrant'' 5 has done an amazing job providing a vision for the Journal and positioned it for continued success as the publishing world continues to evolve. I also thank the orthopaedic sports medicine community and the readership of the Journal; we want your continued feedback on how we can improve our electronic and social media offerings. Brett D. Owens, MD Associate Editor, AJSM Providence, Rhode Island
